high levels of appearance satisfaction, which may keep them from engaging in health behaviors. Objective: To describe the association between appearance satisfaction (AS), dietary habits, measures of adiposity and general health perception among AAW. Study Design, Setting, Participants, Intervention: A cross sectional study of AAW adults in the southeastern U.S. (n = 74) recruited through flyers and snowballing techniques. Outcome Measures and Analysis: Independent variables included adiposity (waist-to-hip ratio (WHR), percent body fat (PBF), fruit and vegetable intake and general health perception. AS was the dependent variable. The REACH 2010 St. Louis Healthy Heart Survey and Multidimensional Body-Self Relations Questionnaire-Appearance Scales (MBSRQ-AS) assessed health behaviors and AS. Pearson correlations were used to examine associations between variables of interest. Variables significantly associated with AS were placed into an ordinal regression models. Results: Mean PBF = 38.6%, mean WHR = 0.85 cm, and mean AS score = 3.53 (range 1-5). Mean fruit intake = 2.30 and mean vegetable intake = 2.05 servings per day. PBF was negatively associated with AS (P < . 
Study Design, Setting, Participants, Intervention: A descriptive, cross-sectional study involving the design and dissemination of a survey for parents and caregivers with at least one child aged 4-12. The survey was developed using a compilation of peer-reviewed literature, five constructs from Furst et al.'s conceptual model of the food choice process, and exploratory interviews (n = 7). Once the survey was complete and put into an online platform, test-retest (n = 15) and cognitive interviews (n = 3) were executed to assess validity and reliability. Convenience sampling was employed using email and social media to recruit participants. Outcome Measures and Analysis: Results for testretest reliability were assessed using Spearman's rho. Descriptive statistics were used to examine survey responses and Cronbach alpha was used to test internal consistency of the theoretical constructs. Results: Questions with weak reliability (<0.6) were removed or changed during cognitive interviews (n = 15). Survey respondents (n = 349) were predominantly middleto high-income (86.9%) mothers (84.5%). Internal consistency was strong for Ideals (∝ = 0.79), Resources (∝ = 0.79), and Social Framework (∝ = 0.75). Food Context (∝ = 0.67) demonstrated moderate internal consistency, and Personal Factors (∝ = 0.52) demonstrated low internal consistency. Time, convenience, health, and the experience were the most important factors in the decision to eat out. Parents (63.6%) limit children's food options, and 66.8% stated children order from the children's menu.
Conclusions and Implications:
This study provides a valid and reliable method, with strong theoretical framework, to assess family food choices when dining out. Findings provide insights into key influences of family decisions related to dining out and menus. Future research should explore strategies to promote healthful children's menu options complimenting parents' desired experience. Funding: None. 
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